









































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































 person is the product of their dream
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Dreams in the Humanities Douglas Wilkerson
Dreams have been fertile fields for great works in the 
Arts. These lines from Coleridge were so inspired, “Kubla 
Khan, or a Vision in a Dream. A Fragment”: “In Xanadu did 
Kubla Khan/A stately pleasure-dome decree:/Where Alph, 
the sacred river, ran/Through caverns measureless to man/
Down to a sunless sea.” Perhaps dreaming was one way to 
gain access to the “sunless sea” hidden in the “caverns mea-
sureless to man.” Certain it is that dreams have also inspired 
such works as Stevenson’s The Strange Case of Dr. Jekyll and 
Mr. Hyde and Mary Shelley’s Frankenstein, and they were the 
subject of Shakespeare’s A Midsummer Night’s Dream and of 
the music it has inspired. Even in the Sciences we find bril-
liant discoveries, such as that of the benzene ring, attributed 
to the influence of dreams. But what of the other fields within 
the Humanities? Dreams are not usually associated with 
significant accomplishments in these. As Friedrich Nietzsche 
writes in Daybreak (119): “Waking life does not have this 
freedom of interpretation possessed by the life of dreams, it 
is less inventive and unbridled — but do I have to add . . . that 
when we compare very different stages of culture we even 
find that freedom of waking interpretation in the one is in 
no way inferior to the freedom exercised in the other while 
dreaming?” Though our “waking life” may not usually enjoy 
great freedom of interpretation, comparisons of culture, and 
similar endeavors in the Humanities, are no less constrained 
by “waking” reality than are our wildest dreams. Although 
we are usually constrained by “reality” in most areas of our 
lives, Comparative Culture, and similar academic research in 
the Humanities, sometimes appears to be as fanciful as our 
wildest dreams. We can only lament that the results, far from 
the profound vision of Coleridge, are more like the dream 
of the eponymous hero of Christina Alberta’s Father by H.G. 
Wells, whose oneiric inspiration led him, not to Xanadu, but 
to the Observation Ward of the Gifford Street Infirmary: 
“The calling was to have been like the lighting of a lamp in 
their minds and the world about them. He had expected not 
only his own clear and unquestioning conviction but acces-
sion and reinforcement for it. And so leaping from soul to soul 
the restoration of Humanity, . . .”
 （ウィルカ ソーン ダグラス）
Career areas: Ano Yume, Kono Yume Allan Goodwin
Ano Yume: Arts and communications. I started univer-
sity majoring in Fine Arts Studies (it compares all of the 
arts) with a goal of double majoring in creative writing, and 
after graduation, doing an MFA in creative writing. After 
two years, I changed to a double major in music history, and 
English with a goal of “a job using both areas”. In high school, 
music journalism was suggested to me by both my grade 13 
stage band teacher (after I wrote a music review), and my 
grade 13 creative writing teacher, who suggested it as a “day 
job” (while I continued writing). I did two-terms of journal-
ism in my first year of university (and two-terms of creative 
writing in my second). But there were problems: I was shy, 
and writing negative things about performances or the music 
itself was a requirement. 
There’s a line that runs from creative writing to creative 
nonfiction to journalism to public relations writing to adver-
tising writing. It led me to writing advertising and a program 
in copywriting. For people who actually write advertising, it’s 
writing a story to someone in your head. My goal in advertis-
ing was to work in the two areas that were most important 
to me: the arts and education. Working in the media (a clas-
sical music radio station) and client side (an opera company) 
 allowed me to do that. 
Kono Yume: Communications and education. By switch-
ing from advertising to language teaching, I felt I was going 
from doing communications for companies to teaching com-
munications to people. But the program I did to become an 
ESL teacher in Ontario focused on the idea that language 
comes from the mind. It convinced me that communications 
and language teaching were entirely different. Eight years 
later, I did a master’s degree in language teaching. It focused 
on the idea that language comes from its use in society. This 
program was a link between the psycholinguistics of the 
 Ontario language teacher training and the professional writ-
ing of advertising. Parts of the master’s degree were relevant 
to each of the other programs. 
There’s breadth. And then there’s depth. Going from Fine 
Arts Studies to Music and English gave me more depth, while 
doing different programs in the use of language gave me 




Students’ Dreams Etienne Marceau
My dream as a teacher is to inspire students to be curi-
ous and take pleasure in learning. It might sound cliché or 
unoriginal, but I truly believe that teaching is much more 
than helping students to pass a course. There is no need to 
make them stand on their desk, rip apart their textbooks, “Oh 
captain my captain!”, but rather encourage them to think for 
themselves, develop interests, and have a positive impact on 
people around them.     
Year after year I am saddened by the absence of dreams 
or goals in the life of some students. Not knowing what they 
want to do for a living at 18 years old is not the end of the 
world. However, not having any goals or dreams makes them 
passive, waiting to be told what to do: how to pass a course, 
graduate, get a job, etc. Waiting throughout life is a waste. 
Education, on top of being inspiring, should help students to 
acquire agency in order to take informed decisions indepen-
dently and act.  
My dream is that teachers and students will make connec-
tions between what they learn in school and their life beyond 
the classroom. That students will be curious and interested 
in learning new things. That students will experience the 
pleasure of learning. That students will have dreams. Not the 
ones dictated by the society but their own. 
I often think of those ideals when I am teaching. We 
teachers have the responsibility to educate students beyond 
the content of the test. The industrial revolution shaped edu-
cation towards factory work, but this era is over. The skills 
that helped Japan to become a great economy will not suffice 
through the automation of the 21st century; the successful 
people of tomorrow will be the ones who can think critically, 
solve problems, and adapt to change.
With a dream or a goal in mind, we work positively to-
wards it. It doesn’t matter if we reach it or not; the journey is 
what makes life meaningful.
 （マルソ エティエン）
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